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Market overview 1ï9/2017
Russiaôs growth continued 

*) premium and mid-segment

**) Nokian Tyres core product segments

Nordic

countries
Russia

Europe

(incl. the Nordic 

countries) 

North America

GDP growth (E2017) +1.9% to +3.3% +1.5% to 2.2% +2.1% +2.1%

New car sales +2% +11% +4% -1%

Car tyre* sell-in -8% +15% to 20% -1% Flat

Heavy tyre segments **

Currency impact -
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Distribution Units
Change

1ï9/17 (pcs) 

Vianor equity 196 -16

Vianor total 1,486 -15

NAD + N-Tyre 1,848 +247

Profitability

Currency effect to net sales, Mú +32.0

Car tyre ASP (ú/pcs)

Raw material cost +20.2%

Fixed costs

Car tyre production volume (pcs) +12%

Car tyre productivity (kg/mh) +2%

Sales & SOM
Nordic 

countries
Russia and CIS Other Europe North America

Net sales +5.6% +85.9% +5.5% +16.5%

Car tyre sales pcs +- + +- +

Car tyre SOM + + + +

Nokian Tyresôperformance 1ï9/2017
Sales growth in all key markets
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Á Summary

Á Group operating profit

Á Net sales by market area

Á Raw material cost development
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Á Third factory 

Á DJSI World Sustainability index
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Á Strong performance in all main markets

Á Net sales and operating profit improved

Á Passenger Car Tyres showed strong growth

Á Production volumes increased

Summary 1ï9/2017
Strong performance with solid full year expectations

Á In Q3/2017, raw material costs decreased slightly 

compared with Q2/2017

Á Price increases have been implemented, the effect is 

already visible

Á Foundation for future growth ïproduct launches 

continued

Key figures, EUR million 7ï9

/17

7ï9

/16

Change

%

1ï9

/17

1ï9

/16

Change

%
2016

Net sales 363.1 317.2 14.5 1,082.0 930.5 16.3 1,391.2

Operating profit 89.8 74.1 21.3 242.8 202.0 20.2 310.5

Operating profit % 24.7 23.3 22.4 21.7 22.3

Profit before tax 67.4 69.2 -2.5 213.4 192.4 10.9 298.7

Profit for the period 10.2 59.4 -82.8 126.7 160.6 -21.1 251.8

Earnings per share, EUR 0.08 0.44 -83.0 0.93 1.19 -21.9 1.87

Equity ratio, % 71.3 71.9 73.8

Cash flow from operating 
activities

-88.1 -52.5 -134.1 -92.5 364.4

Gearing, % 8.5 9.3 -19.7

Interest-bearing net debt 116.6 121.0 -287.4

Capital expenditure 35.3 30.0 17.6 95.3 74.4 28.0 105.6
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Group operating profit per quarter 

2013ïQ3/2017

Cumulative operating profit per review period

Group operating profit per quarter

1ï9/2017

Á Net sales 1,082.0 Mú(930.5 Mú), +16.3% 

Á EBIT 242.8 Mú(202.0 Mú), +20.2%
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Á Net sales 363.1 Mú(317.2 Mú), +14.5% 

Á EBIT 89.8 Mú(74.1 Mú), +21.3% 
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Net sales by market area 1ï9/2017
Solid performance in all main markets

Finland
14% (16%)

Sweden
13% (14%)

Norway
11% (12%)

Russia and CIS
21% (14%)

Other 
Europe

28% (32%)

North America
11% (11%)
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Raw material cost development
Decreased slightly Q3 vs. Q2

Nokian Tyresôraw material costs (ú/kg)

Á increased by 20.2% in 1ï9/2017 vs. 1ï9/2016

Á decreased by 1.1% in Q3/2017 vs. Q2/2017

Á is estimated to increase by approximately 20%

in 2017 vs. 2016

Ą Estimated headwind in 2017 vs. 2016: 

approximately 60 Mú

Raw material cost development index 2010ïE2017
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Total investments 2017E: 150 Mú
Investments 95.3 Múin 1ï9/2017 (74.4 Múin 1ï9/2016)
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Investments Depreciation

Investments 2017E:

Expansion of the Vsevolozhsk factory capacity and 

investments in the automation

Á Capacity 15.5 M tyres Ą 17 M tyres

Á Total 55 Mú

Nokia factory and global development projects

ÁTotal 78 Mú

Heavy Tyres, sales companies and Vianor chain

ÁTotal 17 Mú



The building work of Nokian Tyresô

third factory started in North America

Our ambition is to double sales within North America in the next five years

ÁThe new greenfield factory will be located in Dayton, Tennessee, USA

ÁThe initial capacity will be four million tyres annually with potential to expand depending on future demand

ÁThe site will also house a distribution facility with a storage capacity of 600,000 tyres

ÁConstruction is scheduled to begin in early 2018

ÁProduction is planned to begin in 2020 ïabout one million tyres
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Dayton factory in numbers
Sustainable modern production
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We are in DJSI World Index

Nokian Tyres has been selected for Dow Jonesô DJSI World Sustainability index in 2017

2×
Total sustainability 

score nearly twice 

as high as the 

industry* average.

78p.
Only one point 

behind the 

industryôs* best 

company.

10%
Only 10% of 3,500 

companies were 

selected in DJSI 

World Index.

Á DJSI is an annual sustainability assessment of large publicly traded 

companies by the Swiss RobecoSAM

Á Assessment categories: financial, social and environmental

Á *Industry: Auto Components sector 13
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1. General overview

2. Nokian Tyres financial performance 

4. Nokian Tyres going forward

3. Business units

Á General overview

Á Passenger Car Tyres

Á Heavy Tyres

Á Vianor and branded distribution network 

14
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Business units 1ï9/2017
Passenger Car Tyres and Heavy Tyres showed growth

Passenger Car Tyres

Á Net sales: 800.6 Mú; +20.0%

Á EBIT: 259.0 Mú; +22.5%

Á EBIT margin: 32.4% (31.7%) 

Vianor

Á Net sales: 214.7 Mú; +2.3%

Á EBIT: -18.9 Mú; -19.1%

Á EBIT margin: -8.8% (-7.6%)

Heavy Tyres

Á Net sales: 125.9 Mú; +10.8% 

Á EBIT: 22.8 Mú; +8.1%

Á EBIT margin: 18.1% (18.5%)

Net sales 1,082.0 Mú

Business units 1ï9/2017 1ï9/2016

1. Passenger Car Tyres 70% 67%

2. Vianor 19% 21%

3. Heavy Tyres 11% 12%

EBIT 242.8 Mú
EBIT Bridge by Business Units
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Passenger Car Tyres
Growth in all markets, highest growth in Russia

Performance in 1ï9/2017

+ Net sales increased clearly, mainly due to a significant net sales 

increase in Russia

+ In North America and Other Europe, net sales increased, and in 

the Nordic countries, net sales increased slightly

+ Price increases implemented in all markets, the effect already 

visible 

+ ASP increased due to price increases, a positive currency 

impact and an improved product mix

+ Nokian Tyres excelled in tyre tests

+ Production output increased by 12%

+ Productivity improved by 2%

7ï9/17 7ï9/16 Change % 1ï9/17 1ï9/16 Change % 2016

Net sales, Mú 276.2 234.6 17.7 800.6 667.1 20.0 981.1

Operating profit, Mú 98.3 84.4 16.5 259.0 211.4 22.5 305.8

Operating profit, % 35.6 36.0 32.4 31.7 31.2
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Passenger Car Tyres
Both sales and operating profit improved
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Passenger Car Tyres ïnew products

New Nokian Hakka summer tyres for the Nordics and Russia

ÁComprehensive and modern Nokian Hakka product range ready for 

summer season 2018

ÁThe new Nokian Hakka Black 2 summer tyre, designed for fast and 

sporty driving, masters the strict requirements of the Northern summer 

in an enjoyable and balanced manner

ÁThe stable and easy handling of the new Nokian Hakka Black 2 SUV, 

designed for larger sport utility vehicles, will please all drivers of high-

performance SUVs

ÁThe new Nokian Hakka Blue 2 SUV summer tyre is a safe and reliable

choice for sport utility vehicles and crossover models

New Nokian eNTYRE C/S for the North American market

ÁThe new Nokian eNTYRE C/S an All-Season tyre designed for CUVs 

and SUVs 

ÁThe new product line offers uncompromising performance, durability, 

comfort and safety on wet, snowy and dry surfaces 

Nokian Hakka Black 2 SUV

New Nokian Hakka Black 2 SUV

Nokian Hakka summer tyresôlatest generation renewed



19

Heavy Tyres
All product segments and market areas showed growth

Performance in 1ï9/2017

+ Demand was good in most of Nokian Heavy Tyresô core 

product groups in the Western markets

+ In particular, sales of agricultural tyres were strong 

+ Sales increased clearly in North America and increased in 

Other Europe and the Nordic countries

+ New product sales developed well

+ Increased sales, production volumes and improved 

productivity

+ ASP increased slightly year-over-year mainly due to price 

increases, currency effects and an improved product mix

+ Price increases related to higher material costs have been 

implemented in all markets, the effects started to realize in Q3

7ï9/17 7ï9/16 Change % 1ï9/17 1ï9/16 Change % 2016

Net sales, Mú 42.1 37.3 12.9 125.9 113.6 10.8 155.3

Operating profit, Mú 7.9 6.0 31.3 22.8 21.0 8.1 28.2

Operating profit, % 18.8 16.2 18.1 18.5 18.2
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Vianor
Profit improvement program ongoing 

Performance in 1ï9/2017

+ Net sales increased slightly 

year-over-year

+ The profit improvement program, including the 

network optimization, progressed according to 

plan

- Tough pricing environment

- The retail business environment continued to be 

very challenging in the Nordic countries

Equity operations 7ï9/17 7ï9/16 Change % 1ï9/17 1ï9/16 Change % 2016

Net sales, Mú 68.7 66.7 2.9 214.7 209.9 2.3 334.8

Operating profit, Mú -7.0 -6.7** -5.5 -18.9* -15.9*** -19.1 -8.1

Operating profit, % -10.3 -10.0** -8.8* -7.6*** -2.4

Equity stores, pcs 196 206 212

* Excluding non-recurring items: Operating profit EUR -17.2 million, operating profit percentage -8.0%.

** Excluding non-recurring items: Operating profit EUR -5.7 million, operating profit percentage -8.5%. 

*** Excluding non-recurring items: Operating profit EUR -14.9 million, operating profit percentage -7.1%.
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Nokian Tyresô branded distribution network
Vianor, NAD, N-Tyre ï+232 stores in 1ï9/2017

Vianor ï1,486 stores in 26 countries

Á 196 equity stores and 1,290 partners 

Á Equity stores -16, partner +1 vs. year-end 2016

Á largest tyre chain in the Nordic and Baltic countries:

380 stores (-3 vs. year-end 2016)

Á largest tyre chain in Russia and CIS:

634 stores (-21 vs. year-end 2016)

Á Central Europe:

391 stores (+9 vs. year-end 2016)

Á USA:

81 stores (unchanged vs. year-end 2016)

Nokian Tyres Authorized Dealers (NAD) ï1,723 stores

Á in 21 European countries and China

Á increase of 242 stores vs. year-end 2016

N-Tyre ï125 stores

Á in Russia and the CIS

Á increase of 5 stores vs. year-end 2016
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